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Argumentative Essay
[bookmark: _GoBack][bookmark: _Hlk81396562]An apology is far more than a courtesy extended to us by the community. It is an important aspect that conveys sympathy and respect for the wrong person or individual. Genuine apologies, on the other hand, demonstrate concern for the person we have harmed. There are several reasons why, in addition to showing compassion and understanding, it is critical to explain something that we have hurt or wronged. An excuse demonstrates that we care about other people's feelings (Cleary, Lees & Lopez, 2018). It also reflects our ability to accept responsibility for our actions. When we forgive someone, they no longer see us as a threat, and their wrath is generally lessened due to our apology.A good explanation for your grief and regretful feelings is one in which you communicate; as a result, your answers are successful. It also necessitates a blunder and the consequences of that blunder. The issue must also be resolved. A weak excuse, on the other hand, goes hand in hand with a stupid reason. You tell them that if you believe you owe someone an apology but are so annoyed or insulted that no small amount of genuine feeling arises. So, you go through the motions and make commitments, but you don't believe what you're saying. When you finally focused your explanation on what you misrepresented rather than who you offended, the original purpose of an apology was lost (Bippus & Young, 2020). Your apologies may appear logical and acceptable on the surface, but they do not fit. Most of you may have prejudices from time to time, but you refuse to express them. This paper shows different cases of apologies and how the explanations on how the apologies were brought out.
Pathos, logos and ethos are very important tools in speaking to someone or people. The argumentative trio consists of three practical approaches: ethos, pathos, and logos. To persuade, promote sales, display, or publicize, all three techniques should be used. Ethos deals with credibility. Ethos refers to a speaker's ability to persuade others through their personality. We have a higher level of trust in people we respect. One of the most challenging aspects of reasoning is convincing the audience that it is worthwhile to pay attention to yourself as an expert and as someone friendly and respectful. Pathos deals with emotions. Pathos is the ability to persuade people to attract feelings. Pathologies or emotional arguments can be seen being used to speak or speak to individuals. The language used determines the listener's emotional response, and emotional response can strengthen a case. Logos is the Greek word for logic. It is the most crucial technology and provides justification and an excellent framework to back up your claims (Bippus & Young, 2020). The importance of explaining cannot be overstated in arguments. In short, ethos is an ethical argument used to persuade someone of the convincer's integrity or credibility. Pathos is an emotional argument used to convince the public of an emotional reaction to a particular point of view. The logic argument is a method of persuading the audience through reasoning.
The first case of apology by Mark Zuckerberg, the founder of Facebook, explains the public and their users on the breach of trust in the Cambridge Analytica scandal. He explains to the public the reasons for the violation where he states that it was as a result of the quiz app built by the University researcher, which leaked the Facebook information of millions of users. He tries to give logic and a sense of how it all happened. Zuckerberg goes further to apologize where he uses the word “I’m sorry" for the situation that had happened. The Facebook founder also assures the public that appropriate measures have been implemented to ensure that it does not occur again. The second one is of the Chief Executive Officer (C.E.O) of Starbucks, Kevin Johnson, where he feels sorry for the two black men who were arrested on suspicion of passing without permission. He apologizes to the men for being harassed and detained by the police without any offence. However, the Starbucks C.E.O does not give a clear explanation for their arrest. He also does not state any measures to be taken against such incidents by the police. He should have explained to the two men and the public how he is going to handle the matter. The other one is the case of Timothy Sloan, the C.E.O of Wells Fargo. He apologizes to the people who work in the bank. He is expected to explain how he hired the fourteen thousand workers who work in the bank. He does not give clear logic on the bank misdeeds. This is an example of a weak apology. Lastly, is when Equifax C.E.O Rick Smith apologizes because of the cybercrime breach. He uses polite words to apologize and even assures that measures have been taken to curb the situation and to ensure that such incidence does not happen in future.
In my opinion, an apology should be precise and should convince the person who has been wronged. The persuader should use kind and apologetic words like "I’m sorry " to sound remorseful. The person apologizing should explain the reasons for wrongdoing or hurting them, and they should try as much as possible to win their trust and respect back. When apologizing, one should have solutions on how to prevent the issue from arising again.
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